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We mean business!

Tycoons of the future win our awards

L\ TERPRISING

... and a tribute from Gordon Brown

By Peter Allen and
Matthew Bayley

GORDON BROWN paid a
heartfelt tribute yesterday to
the talent and expertise of
young business people across
Britain.

Describing them as ‘the tycoons of
the future’, t.he Chnncellor said they
should be backed by everybody.

BUSINESS

4 Annika and Tom
Bosanquet, aged

30 and

Com; Wrapology - a firm

bn.scﬁll'l?l"nnmmnn. central

London making and se
caolourful pm:kxsghl( mﬁ

“You are the I\.ltum wealth of

this cou.mﬁ and you should be ulven
every opportunity to succeed,’ he sal

Mr Brown was attending the Ilnnls ur
the Dally Mail Enterprising Young Brits
Competition, where he presented
awards to winners In five categories -
business, community, creative,
employee teen.

The competition was launched !.n the
summer by the Enterprise
palgn — set up by influenti
lm:]udh!g the CBI and British Chamber
of Commerce - in conjunction with the
Mail and Lloyds TSE Business g

The search for the tycoons of the

ture r da
with more than 1,000 entries. The com-

‘A nation of
innovators’

gl ght up in
Newcastle, children of a consul-
tant surgeon and textile weaver. an
Worlcin for a sports goods
I'!.nn. ropulo mpl;:ie R
discovere: others," sai

hard to find.

3%;8 was
th the help of a private
investor, she set up the com-

pany and hmu;ht her brother

on board to
In three yem the firm has
000 clients and has

annual turnover of
you've got a good idea,

drive and dl.-l.l.-rml.n.ul.mn you
CAN 5Uee

YOUNG BRITS

Sponsored by

aged 30

Simon Stevens,

Com| : Enable Enterprises
ry — provides services

B8imon was
sed by the
udgeso the

Horsham, West
Studied m

guts,

am:.alhn: uring,

man-
agement and business studies
at Coventry University.

Simon, who has cerebral
palsy, sel Il?lt.:‘u? cnmpnns;,slx
“We ho st will hel, ears ago advising firms how

e GWM long as “ zest to cater for the disabled

Hls firm offers training,

advocacy and consultancy.

up in
truly inaplrmlonal entmpre-

ere are millions of disabled
peogle in the UK - it's a big
market,’ he sald.

‘It’s wonderful to get a pat on
the back.

‘I've been on my own for six
years and at first the business
community 1mmreﬂ me. Now
T've won a top award

CREATIVE

Benjamin
Shine, 26

Com| : Works of Won-
der (WOW) of Aldgate,
East London - des!
practical e.lut.hlns_

petition was open to those nged 30 or

Brought up In London and
Cheltenham, atu m&m m. :he Sur-
ey and De; S0,

under who have

a significant contrihutlm\ to their
enmluyer or shown social enterprise in
pursuing bright ideas to help a charity
or their communi

Mr Brown said: ‘All of those involved
must be congratulated for the enter-

56 have shown, and for the new
deas which are the result of this enter-
prise, ¥You are all to be great suc-
cess stories, We rely on you to make our
success in the mture Business is open
to anybody. I want us to become a
nstlon of Inn vators.
rs ranged from a brother-
md sister r.a-am from Newcastle who
set up their own packaging firm to
15-year-old Fraser Doherty, from Edin-
burgh, who mak and sells it over
the Intermet.
P e i et g
elighte: at teenagers al
school had entered.

‘When I was at school not one busi-
ness ever came to our school,” he sald.
‘Now tl changing. Businesses
are coming to schools, and things
are changing for the better. I want to say

before anmmmm‘mar. Mar-
tin's College u:ilt:%]“ idon.

EMPLOYEE

Company: junior man-
ager at EMI, where he
realised the potential of
the DVD to increase the

the world-f

music

company.
Background: Brought up in Grays,
Essex, and r nonllwoln East London.
University of Kent, he

24, In gdc%m?w pmd ts and
evelop ns uc! came up

with the unique 3-in-1 garment
that can be wom as a scarf, fleece or
waterprool Fnln!t. 1t is available in nine
colours is partic designed for
sports rate ¢ mers include
Arsennl Mbnl Club.

‘Gordon Brown said it was a fantastic
idea, which made me very proud,’ said
Benjamin.

‘It’s not often that you have the Chan-
ellar doing your PR. There nrelgllenty
re products in the pipeline and
hn.u really given me a great incentive to
succeed, This is a fantastic day for me."

started his prnfouionai life at a small
music firm and moved on to EMI aged
23 as a marketing assistant.

Doherty, 15
Company: Doherty’s
Preserves - makes jams
and marmalades at
home in Edinburgh
t-hen sells them door-

via the lmtme:..

l:l!grc A GCSE pupil at the aog?l
High hool in Edinburgh where his
favouri t is business studies.

te subjec
Fraser has sold more than Ii 000-worth
of preserves.
Doherty's Kiwi, Lime and Ginger pre-
Serve was recenuy featured on the

“door and nation-

He was given task of Immﬂlgﬂlng
u?poﬂun and i) % oo
wide

In 2001 plm in the
DVD market, hul 's commitment
and elrnumy saw the company reach
ljwm th 28 per cent of the market

ll;c'!.n 'e'im is m h: be nndllh.
said. * a , !
really grateful g\w'\m done for me.’

UKTV Food Channel and was hi hly
d in the BEC's Good

Magazine,

He sald: ‘T've always loved business, and
winning this award makes me even more
keen to pursue a business career.

‘I'm a bit of a celehrlty at school, but T
don’t let my business vities affect my
studies.

“The Chancellor was very nice to me. He
said, “Well Done”. It's great to be praised
by a fellow Scotsman.’

we will do more to get young peo-
ple into business.

‘I want to twin

to the Mall saying: ‘It's very
cult for a Nl.ﬂ.iclsn to thank a

dim-
entrepreneurs by
fon

innovation to support young
ancing the

Alex Brummer, City Editor of the
Daily Mail; Marc Catchpole,
Director of Youth Campaigns,
En! rise Insi

business to help young people
get finance, and to encourage
them to chase business leads.
Buch enterprise will lead to
results.’ Mr Brown paid tribute

but t his-

tory the Daily Mail has stood
up for Great Britain, and high-
lighted the lmportam:e of enter-
in Britain.’ And he praised
oyds TSB tur showing the

The judges were John Healey,
Economic Secretary to the Trea-
3 Michelle Mone, founder of

MJM International, the com-
pany behind the Ultimo bra;

ght; and Stephen
Pegge, Head of Communica-
tions, Lloyds TSHB Business
B

MNW—M&S&

the media foundry

public relations consultants

=




